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B4 Science of Strategic Thinking
IR F Macro-economics
E%'—ﬁﬂﬁﬁ%iﬁ Marketing Management & Branding Making
#0475  Organizational Behavior
MENEMNAKLRE  Leadership and Personal Development
M153E8  Financial Management
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el R EETE  New Venture Growth
P RBHSEIBES  Entrepreneurship & Management Philosophy

ZE 5N EESTE  Operation and Supply Chain Management

Module 3 : ZEZEIER International Business Study

LAMEFE  Major Course

B ASTEARFFEE  Lectures of Business and Arts
BFREZATZIFXE  Government and Company Visit
TS ASGES] Social Humanity Activities

Module 2 : 2B EEIIE Globalization
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ES{H{,EE@ Intercultural Management
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s A S EE Global Financial Strategy
o 3

EHERKIESERY and Cross—Border M&A

LIKREEEEKRE  Global Branding Strategy

or : BI=FLERIE VR Digitalization

I
73

Ki ledge M t
HFUSERPIAIRER  (ovietee Uenagerentn
ATLEBEFHIEIARLE  Business Decision in Al
B AEIED T IZE  Business Data Literacy

%fﬂﬁﬁf%ﬁ%iﬁ The New Concept of Mobile Internet

or : SEEIEH(EIR EDP Optional Courses

. Bt |13 a2 i
: = Z

Module 5 : BREEENSIERFR S EHE Thesis Defense




IBEEPA | Fesu-TY — B EATIDIRIS BRIl B Ih < B8

EMBA (#5MEFN% ) MEES T ILRBEBAFMEERERSBHFHRAREMFANIDEM~LEFE.

ERMEAZZHTESEEFUWHERER, AE—HRBIN, EEEEE. BIMEERKN~ I EERE
FIHIHERF. PINRRERRS, FASNERERIBICE5hENCIFIRERNS, HRTEN
FIRE

ZEESEF RS —XERRRIZURER, IR IRICTEILE, mBEBEEFENtiE,
EENVENFT . M. ERm. FEXUFUBEEFERNTIRE, EBAFERESIGHEEEIRN
REFRICIFEIEHE

Hrh JEs aEt
EEHET skl 18 T ExSbX

(MBS

(USRS ESRREE RS R
fEdE 5 Em

FARZEHRR AREBEE R3x RARIEN RBZEIEX



FESRE | 2R

SF4HRK

EMBA (5 &1FN% ) IMBEG2EMHFIHIRERIESE, AMEFEASERETERRENSRR. EENEMTWIRST LA
BIFRNSE, TEHEGSRAMBEKMN=, BNAZEGRINFIER, FEBIRFIRNWIEEREMBLERW. REAHIHE
A7, HIFEEIMENTS, EIERAERRESE, BRiTs, BEERCNEFIIZEEIE.

R, W
BR({uz '

W 5K Hm<10fF W2/-30% [SSZN
B BE1E, BIRERE W 1014 & W 31-35% l SZ{UZK%
B StkA W 15195 W 36-40% | el
| sva W 20-24 % N 41-45 % B EReE

=18 > 25 & >45 % wa
B

Eifh

B A4S

RIFALEPIR R BN EEN . VBN . £271BE. ALERETIMERMNE, iILAMBRERIRINEAR, ERFIANS, LURKEILEIHE
? BRAINBIIB IR A 2 ZEESRZRKANEBHNE, EF—tlemlyonERIERSHE, RESHTZFRRERAEENSE .,

SemlyonE28529,0002 iR RIEBHEEK118MNER .. FhrESFEHRSBE160027/ N\ EIMTSMAEICIR, BRIiEAREI0Z N EERA
E’JEJJ.%DWI?H@’T-“B, HE MR AEEIRZINAemlyonZEZSHRIE,

/\ BHEK EFK
I PRAEMRHEAIRAT

BEE EFK

CRRIAIRAT)

PERMEEMLRER, BRET —LEFNY, HEIR% ERBS I, KIKT SRS ELMOEE, KAEANT
Eif, BSWTREMMARTO. SHREEHER BT H, AT BUBENEEMSE, BIEHH

TRE. £YEEL, B2 T EEERMEE, SH

R, $E. PUREEHTHRE, EREESRILN ///\\
MR .
E tlIsA /CEO
R / SEREEIRAT)

>

SERIEH ZEK EERBINBE, —PENLRUONS, JLRAIHE
o e s = BRNAREFERIANNE T ERAN T8, BEIIIEE~m
bRt EZRIAR S N :
DR ARSI %08, B—ENRAIPOTBINAEIT T RAE
$I}ﬁ§5ﬂ5f%"ll¥, iﬁ?%ﬁ’ﬂ—%%ﬁ%ﬁ?ﬁj{ﬂ’ﬂ%&ﬁﬂﬂuﬁﬁ, Aﬁ\lé ﬁﬁﬁ,ﬁiﬂtﬁ’ﬂ%iﬁﬂf%‘ﬁo Bﬁ/”lﬁ?—gmﬁﬁlﬁiim'@ ;%E

FEBMOFDLE, BRERA, LLETRRITHED. 280 i e WIS e S




HEEMBA (RMEEDZF ) TBRBEZIK | SFirreo

EMBA ( #5ME1EDS ) TRE20194k/5 25 /5408,0007T (&
E) ABFH(BEERENFHANRHESRAE. HAWEE. Fh
RIRERZE . 1EXEAER);
ZEREERNEAAIEGSEFREZY, ZEFHITM
58,000TART ((EZEEREBZAITELARIELIRBEIRIBE ) ;

REBZE1000TART (FFIBE) o

[ |
BHEIBHINSENFIEXRINE, EMBA (FIME1ENF ) IMBEFRE, BFadEid, ™RIHIEFZFE
NENEEFEEELR. FBmLkEIIFIBENELNEVSE.
EMBA (7M&1EHS ) MMBRIEE LS N EEE .
BE#RE
SEAZ
EHiESY B
His MES—(pTREiER
K AR FFRS TS RIS AS AR 3 F240), TIE
ZREHSERL L, RSB TEZRRSERL; HES IEzUiRA:
REFHFM, TEZRFIH0FRLUE, HASEBETER BAAREEARSRENEEASIEZSIE
R7TERL F(EREBESERTIN); RGBSR
GFEUAORER. o FFEBNOINR, B8 ST Eitmi:
SHHBERNED, EBRARREIRENY, FEESMS AREREERSHARGRS MR F RS
SU-3=Tesd BASMESAZERSE
BRI IRRE N REE, (. =RHL:
A ERBLEZERSWHBEARTEALET
B RE
R4 g [
FHEE




\

G F I E RS =5t

2012 Z2HEERHBHNES R UM AT (HEFHISEDFHERS: MOET1FR1A20121201N, 3k
BHEBFEEMBNEHRER “ItRMBEASR" SEENNZEER. BilRE2 1@ z—emlyon business
school ((ZEESHEFt ) SFEN2KEMBATE.

IMBE LS | oVerviE

FH2F (FR+MEAIEES )

R SBEE (IR ER ) it BB 20 (BRMES)
FEAR BEE4, BEHEER.
SRS EES), SRS, SREPEE—R, SREENEK (ANEEA) ;

SHIREIE R A1 0KNSEEBINERE. (TS RIESIRE SR )

=i ik 1V SESHIBIAEIERE, BINERERREIC BTN EHE, BRET.

ZEEEBHFREMANSR IHEEM LS (Executive MBA) ItRIBAZSREEARTLE
FR=KERSSFEERMNFIMENBEQUIS. AACSBSAMBAIA + EEMEAUHBEFEEFEDF

iE, FAoETEHEHEFRSHORIBEAMOEBATAL. RS IES.




BUPT-emlyon EMBA Program
IERMEBEBARF—ZEE BB Bt EMBA(R/M&{F/15)IH

https://gemba.bupt.edu.cn/

EMBA(F4SMEEDF)HBILRDAZE
JUERBREE R ZEF EE S B
hEdtRmSER ALK 10S
JLRERER R FEE 1142

Eig#HE. 010-62281005
BEA: %&I0 (13718492577)
E2&Jf (13311116933)
Email: missyangfan@vip.sina.com; xdz@bupt.edu.cn

School of Economics and Management of
Beijing University of Posts and Telecommunications




